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SUMMARY 

Clothing Behavior of University Girls and Its Relationship to Attitudes of 

Youth Toward Choosing The Life Partner  

Mona Mostafa EL.Zaki Mohamed, Ghada Mostafa EL.Zaki Mohamed

Research Aim to examine the relationship between 

girl behavior its motives including  (religious - 

economic - social - aesthetic - total of  

Clothing automotive the girl) and youth attitudes 

towards choice partner life (religious - economic - social 

- aesthetic –as well as Total gross trends of youth about 

choosing the partner life), the research intended sample 

310 girls and 310 youth between engaged and newly 

married (from one to three years) of different economic 

and social level chosen by chance  from the gharbia 

governorte,the data was collected by to questionnaire  

A summary of the most important results of the study: 

- The existence of a positive correlation between 

clothing behavior automotive (religious - economic - 

social - and Total behavior of the girl) and all of the 

trends (religious - economic - social - aesthetic and 

Total youth attitudes towards choice partner of life), 

all statistically significant at the level of significance 

(0. 01). 

- There is an association between the trends of young 

people (religious - economic - aesthetic - and Total 

youth trends) and clothing behavior of girl different. 

- The presence of statistically significant differences 

between rural and urban total girls total Clothing 

behavior in favor of rural girls, and youth trends in 

total about choosing the life partner in favor rural 

youth. 

- The presence of statistically significant differences 

between married and engaged girls and concerning 

significant in total clothing behavior to favor 

engaged Girls, there is no statistically significant 

differences between the young suitor and married in 

the total youth attitudes about choosing the life 

partner. 

- The presence of a statistically significant variation in 

Clothing behavior to girl depending on the level of 

monthly income for the top-level (the highest 

income), no statistically significant differences in the 

attitudes of young people towards life partner of 

choice depending on the level of monthly income. 

- girl clothing behavior has the highest effect on youth 

attitudes about choosing a partner life is (total 

clothing behavior the girl followed by the total 

behavior plus religious automotive, followed by the 

total Clothing behavior plus religious automotive, 

economic and, finallyTotal behavior plus religious 

automotive economic and health) at the level of 

significance (0.001). 

- social and aesthetic factors were excluded because they 

did not affect the trends of young people about 

choosing a life partner.  

Recommendations: In light of the outcome of the 

results of current research the researchers 

recommend the following: 

- Awareness development of the girls and young 

clothing behavior appropriate for them through 

lectures and seminars on clothing taste acceptatnce 

to be carried out by graduates of Home Economics 

Department specialized in clothing and fabric and 

home management. 

- increaer awareness by lectures and this can be done 

guidance to young men and women to give them 

foundations of choosing the proper life partner 

alumni of home economics specialized in 

managment, this helps the stability of the Egyptian 

family and reduce the chances of divorce which 

leads to community development and stability of the 

society. 

- Activating the role of the guidance offices of couples 

through the deployment of its role in the 

development of awareness of couples of young men 

and women giving them the basics to choose a life 

partner through various media outlets. 

 


