ECO-

(

)Seifert

TEX

(ECO-TEX)

(UNCTAD)

) Olson

-y




(

ISO 14000
ISO 14004
ISO ISO 14030
ISO 14060

176

) Carrol

Monon

ISO 14020
14040



177

(

)



178

) .o
) - )
()
)
( ) C )
( )
(
) -+
( - )
(
()
( ) )
-+
- ) ( )
(

()



179

%

()

%

(%
(%

-)
-)

%

)Wagner

.SBSS

%




Hardner

)Wagner

()

%

%

()

(

(% )
%

)Todd

%

) - 180

%
=) % )
(
(% )
( - )
« )
()
%
% %
%

%
%
%



181

%

%

%




182

- ( )_
%
(
( )
( )
% % %
% % .) %
% %
%
%
( ) Monon
% %
% % % . % )

)Crane ()



183

%

( )

( - )

( )

()
% .)
%
%
%
%
- )
—+ %
() %
% .) %
% % Y%
- )
—+ (
()
(% )
Monon %
(

( ) peattie



(%

)

184

()

%

%

%

%




185

%

%

%

%

(%

-)



(

)

Newell

(

)

%
%

(% )

%

% .

()

186

%

%
% %

%

()



187

( ) Mainieri

* . . . - ** -
*x *x % *k
* ** - *% - *k
- - - - - - **' - -
*x * *
*K
*
i
()
( )
=)
( )
-Y
-y
-¢
<}

( ) Roozen



Carrol ,A .(1991): "The pyramid of Corpornate Social
Responsibility Toward The Moral" Management
Hoirzons" — July — Augusty .

Crane,A., (2000): "Facing the Backlash: Green Marketing ad
Strategic Marketing" Journal Strategic Marketing. , 8 (2).

Hardner, J. (2002): "Rethinking Green Consumerism", Journal
of Scientific Africa ,. 286(5).

Mainieri, B. (1997): "Green Buying Thelnfluence of
Environmental Concern on Consumer Behavior " Journal
of social Psychology., 137 (2).

Monon,A,chowdhury, J, and Jankovich ,J(1999) “Evolving
paradigm for Environmental sensitivity in marketing
programs A synthesis of theory and Practice” Journal of
marketing theory and practice, 7(2).

Newell, S.J., Rosen, B.P., and Green C.L. (1997): "Social
Differences in consumer environmental concern", The
Journal of consumer affairs., 31 (1).

Olson, O. (1999): "Internation Environmental Standerds" —
Hand book , CRC press , Bocaraton, ch(1) .

Peattie, k., (2001): " Towards Sustainability The third age of
Green Marketing" , The Marketing review., 2(2).

-Roozen , I.,Ruth,H., and Depels, M.P., (1998) : " Attributes
of Environmentally Friendly Consumer Behavior "
Journal of International Consumer Marketing ., 10 (3) .

Seifert , E.K (2005): "EPE Accordin to 14031" PS,Avalable
on (www.igigloble.com).

Todd , A.M., (2004): "The Aesthetic Turn in Green Marketing
Enviromental Consumer Ethics of Natural Personal."
Journal of Ethics and the Environment., 9(2).

Wagner, S.A., (2003): "Under Standing Green Consumer's
Behavior " Rutledge, London .

188



189

SUMMARY
Awarness and Purchasing Decisions of Consumer toward Eco-Friendly Texile

Products
Samia Ibrahim Lotfy EL-Saman., Maha Soliman Abo Talab, NaglaaAbd EL-Salam Mahmoud,
NahlaEssam Mohammed Abd EL-Fattah

The Study aims to identifyAwarness and
Purchasing Decisions of Consumer toward Eco-
Friendly TextilProducts.

This study was conducted on a accidental Sample
Of 300 Consumer in Alexandria. The data were
collected by using a questionnaire through personal
interview. The data were analysed statistically using
spss were prercentages, frequency table and sample
correlation coefficient .The study reveald that :-

-knowldeges and practices of participants toward Eco-
Friendly Textile products were low, Consumer
Attiutdes desire to choose Eco-Friendly productys.

-Low percentage of the Participants with rational
purchasing Deiesions toward Eco- Friendly
Textile products.

-There were statistically a positive signicficant

correlation between knowledges, practices, and
Attiduts of participants toward Eco-Friendly Textile
products and the Level of Educatin, type of Housing
at a probability of 0.01, also there were positive
significant correlation between practices and
Attiutdes of participants toward Eco-Friendly Textile
products and income at a probability of 0.05.

-The results showed a positive significant correlation

between Awarness of participants toward Eco-
Friendly Textile products and Level of Education,
Income. at a probability of 0.01, and age, type of
housing at a probability of 0.05



